
How to capture your impact and 
tell your story?
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Who is Adam the GH05T?  


Social Content


Anatomy of Content


Practical Principles


Q&A




INTRODUCTION







SOCIAL CONTENT



THE IDIOT IN A 
RUSH TEST



HOW TO CAPTURE YOUR IMPACT 
AND TELL YOUR STORY?



WOULD AN IDIOT IN 
A RUSH STOP AND 
CONSUME… 



Game 1


Yes or No? 





Game 2


Yes or No? 





Game 3


Yes or No? 





Game 4


Yes or No? 





Game 5


Yes or No? 





Game 6


Yes or No? 





Game 7


Yes or No? 





Game 8


Yes or No? 





ANATOMY OF 
CONTENT



Bold call to action 

Ticket information

Logos hidden up the top 

Information clear and easy to read 

Key assets taking up most image 
real estate 

Blended background showing 
location 

Branded & Designed Image 



Logos / Other Things to Hide

Call To Action / Headline

Lead Asset / Hook

Key Information 

10%

10%

50%

20%

10% Sales Message



TIPS & HACKS



1. 

Use Canva 



2. 

Take Inspiration



3. 

Content Partnerships



4. 

Your programs are built for 

content capturing



Q&A



Thank You

Adam Biddle

ab@gh05t.com

mailto:ab@gh05t.com

