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HOW DO YOU INCREASE 
YOUR PARTICIPANT REACH? 



People Seeing 
Your Content

Enquiry About A 
Program 

People Buying A 
Program

People Going to 
Your Website

Opinion On Your 
Program

Social Actions On 
Your Content 

People 
Considering A 

Program



People Seeing 
Your Content

People Going to 
Your Website

Higher or Lower? Game 1



Higher



Enquiry About 
A Program 

Social Actions 
On Your 
Content 

Higher or Lower? Game 2



Lower



Opinion On Your 
Program

People Buying 
A Program

Higher or Lower? Game 3



Higher



Bonus Round

Bonus

People Seeing 
Your Content

Enquiry About A 
Program 

People Buying A 
Program

People Going to 
Your Website

Opinion On Your 
Program

Social Actions On 
Your Content 

People 
Considering A 

Program

Order these highest to Lowest? 



People Seeing Your Content

People Considering A Program

People Buying A Program

People Going to Your Website

Social Actions On Your Content 

Enquiry About A Program 

Opinion On Your Program
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People Seeing Your Content

People Considering A Program

People Buying A Program

People Going to Your Website

Social Actions On Your Content 

Enquiry About A Program 

Opinion On Your Program



AWARENESSPeople Seeing Your Content



AWARENESS

CONSIDERATION 

People Seeing Your Content

People Considering A Program



AWARENESS

CONSIDERATION 

ENGAGEMENT  

People Seeing Your Content

People Considering A Program

Social Actions On Your Content 



AWARENESS

CONSIDERATION 

ENGAGEMENT  

SENTIMENT 

People Seeing Your Content

People Considering A Program

Social Actions On Your Content 

Opinion On Your Program
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TRAFFIC

People Seeing Your Content

People Considering A Program

People Going to Your Website

Social Actions On Your Content 

Opinion On Your Program
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Lead Gen

People Seeing Your Content

People Considering A Program

People Going to Your Website

Social Actions On Your Content 

Enquiry About A Program 

Opinion On Your Program



AWARENESS

CONSIDERATION 

ENGAGEMENT  

SENTIMENT 

TRAFFIC

Lead Gen

Acquisition 

People Seeing Your Content

People Considering A Program

People Buying A Program

People Going to Your Website

Social Actions On Your Content 

Enquiry About A Program 

Opinion On Your Program



Upper   
Funnel

Lower  
Funnel

Middle  
Funnel

AWARENESS

CONSIDERATION 

ENGAGEMENT  

SENTIMENT 

TRAFFIC

Lead Gen

Acquisition 

People Seeing Your Content

People Considering A Program

People Buying A Program

People Going to Your Website

Social Actions On Your Content 

Enquiry About A Program 

Opinion On Your Program
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PRACTICAL 
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AWARENESS

CONSIDERATION 

Imagery, Videos, Experiences, 
Shop Window, Selling Vision. 

Showing the WHY. 



ENGAGEMENT  

SENTIMENT 

TRAFFIC

Rich content that provides value 
and answers on the WHY of upper 

funnel.



Concise, clear messaging around 
the product, with a clear click to 

buy / reasons for sharing 
personal info.

Lead Gen

Acquisition 



Q&A



Thank You

Adam Biddle 
ab@gh05t.com

mailto:ab@gh05t.com

